
 
 

Dubseed Version 2.0 User Research Findings 
 

The purpose of this document is to outline the high level findings from 11 user interviews. 
These conclusive results are intended to guide the next phase of Dubseed’s growth and 
strategy. Topics mainly focus on producers and/or DJs preferences in regards to types of 
content and how they would like said content organized, filtered, and displayed. The 
following are summarized results compiled from all 11 surveys.  
 
 

Desired Content 
 

User's desired the following types of high quality content on an ideal new media 
marketplace:  

1) Loops and Samples 
2) Acapella tracks 
3) WAV STEM Tracks 
4) NI. Stem Tracks 
5) Synth effects and Plugins/VSTs 
6) Synth effects and Patches/Presets 
7) DAW Song Starters/Construction kits 

 
The results confirmed that Dubseed should focus on the first four items in the list, 
especially considering that they are closely related. As the NI STEMS gains popularity, so will 
its demand. For now it is a great way to get ahold of high quality, premium .WAV Stem 
tracks. Acapellas also have great potential because this is an untapped market and does 
not require much effort on our end or the clients to produce content. 
 
 

Purchase Preferences

82% of those surveyed would rather purchase individual pieces of content, or small 
bundles. The remainder would rather purchase Medium sized bundles (9%) or Large pieces 
of content (9%). These results are surprising considering that no marketplace aside from 
Splice allows users to purchase content on a molecular level.  



 

Mobile Importance 
 

36% of users find it extremely important to have access to a music marketplace via a 
mobile phone. 19% said they were indifferent, 36% said it was occasionally important, and 
9% said it was not important at all. Although these results indicate that mobile usage is not 
crucial for our target audience, it is important we consider mobiles steady growth, and that 
a mobile device is quickly becoming a supplementary production tool.  
 

Mobile Features 
 

Users proposed integrating the following features on a mobile device (in order of 
importance): 
 

1) The ability to preview content 
2) The ability to quickly search and/or filter through content 
3) The ability to save a track to favorites for purchasing later 

 
Considering how many users are on a mobile device, it is important we prioritize only the 
top functions for development, so that the few mobile users still have a limited but 
enjoyable experience. 
 

Search/Filter 
 

Two types of search/filter features were shown to testers to find out which one they found 
most intuitive and easy to use. The first was a “dropdown” menu where users would display 
dropdowns of various navigation bars. The second was a “checkbox” menu where users 
could select check box fields to refine their search. The results came back in favor or the 
drop down menu, which 82% of users prefered (compared to the other 18% who favored 
the checkbox search/filter method) 
 

Main Page Layout 
 

Users were asked to choose between three main page layout options. The first proposed 
the layout stay the same as it currently is (of which 27% preferred). The second proposed 
moving the modules (recommended, top 10, news feed, etc) to the left side of the screen 
(of which 18% preferred). Finally a left side navigation menu was proposed where users 
could choose to hide or display the various modules (of which 55% preferred). The results 
indicate that users would enjoy a side navigation menu, which would clear up the main 
page interface and eventually translate well to mobile. 


